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ABSTRACT

In this thesis, the researcher examines the demographic factors and the behaviors of tourists on
community-based tourism; analyzes the components of the factors affecting these tourists; analyzes the
differences in the demographic factors affecting the decisions of the tourists under study on community-based
tourism; and analyzes the relationships of the factors affecting the decisions of the tourists under
investigation on community-based tourism in Nakhon Nayok province. A questionnaire was used as a
research instrument to collect data from 400 tourists visiting Thung Na Mui Bridge. The statistics used in the
data analysis were frequency, percentage, mean, and standard deviation. The techniques of factor analysis,
independent t test, one-way analysis of variance (ANOVA), and multiple regression analysis were also
employed. Findings are as follows: 1. The highest proportion of the questionnaire respondents were females,
aged between 17 and 36 years with a bachelor's degree. They worked as company employees having a
monthly income between 15,000 and 25,000 baht. Their domicile was in the Bangkok Metropolitan Region.
2. In regard to tourism behaviors, it was found that the respondents’ major objective for tourism was for
recreation. They used personal vehicles for travel. They traveled with friends or colleagues. The travel
periods were on Saturdays for one or two hours. In regard to the number of visiting times, it was found that
they came for the first time. The expense of one journey was less than 1,000 baht. They received tourism
information from websites. The problems in the tourist attractions were the difficulties in finding the location of

ATM machines and insufficient parking spaces. They liked the location for picture taking at the highest level.
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3. The results of the variable input and the composition of the components found that there were forty-one
variables that could be organized into eight components with an eigen value exceeding 1.0. All of these eight
components could explain the total variance of all the variables at 68.129 percent. These eight components
were (1) service; (2) personnel; (3) place; (4) values and lifestyles; (5) tourist information centers; (6) price;
(7) incentives; and (8) the environment. 4. The factors affecting the tourists’ decisions on community-based
tourism regarding tourist destinations enabled respondents to make decisions to travel at a high level. At the
highest level was the aspect of values and lifestyles. Next in descending order was the aspect of personnel.
The lowest level was the aspect of service. 5. The comparison of the service factors found that the variable
influencing the decision to travel at the highest level was income. Next in descending order was occupation.
The lowest level was domicile. The personnel factor found that the variable influencing the decision to travel
at the highest level was age. Next in descending order was educational level. The factor of values and
lifestyles found that the variable influencing the decision to travel at the highest level was occupation. Next in
descending order was age. The lowest level was income. 6. The multiple regression analysis found that the
factors of service; values and lifestyles; tourist information centers; incentives; and location affected the
tourists’ decisions on community-based tourism at the statistically significant level of .05. They could predict
the decisions to travel at 16.4 percent. The factor of service (B=0.232, sig.=0.000) affected the decision to
travel at the highest level. Next in descending order were the factors of values and lifestyles (B=0.204,
sig.=0.000); tourist information centers (B = 0.183, sig.=0.000); incentives (B =0.149, sig.=0.001); and
location (B =0.114, sig.=0.014). The factors not affecting the decision to travel were price, the environment;

and personnel. The regression equation appropriate for an estimate of the decision level of tourists on

————

community-based tourism and the factor of marketing mix was the following }’2 = 54.688 + 3.941A + 3.466D
+ 3.110E + 2.542G + 1.939C. A was the factor of service. D was the factor of values and lifestyles. E was

the factor of tourist information centers. G was the factor of incentives. C was the factor of location.

Keywords: community-based tourism, decision making, marketing mix
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Urzgnsadnd | Jadu@u | Levene's Test of Equality | Tests of Between- Partial
of Error Variances Subjects Effects Eta
F Sig F Sig Squared
gk FIULISTS 0.378 0.824 2.854 0.024 0.0238
slddafiau | Auusms 223 0.109 8.764 0.000 0.042
AHELW AuLamS 0.083 0.774 4,612 0.032 0.011
2 fuyang 1.159 0.325 3.633 0.013 0.027
T=AUMSAN | AuyAns 1514 0.210 2.882 0.036 0.021
gk Fuamud 3.474 0.008 4.109 0.003 0.040
1ale U 4023 0.019 4952 0.008 0.024
ay s 1.6069 0.362 3.495 0.016 0.026
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glevun iz
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sluuumsinzaEin
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ATHafn
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EH ATy fmgagals 0.023 0.881 4775 0.029 0.012
SEAUMSAny | SRR 1.005 0.390 3.404 0.018 0.025
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fusnuissnadadaswlavesinaafisadenis
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32 =0.232A + 0.204D + 0.183E+0.149G+0.114C
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nanay (Assumption)
Ao & o o &
fTaanasdosdn @
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@ 2 4 2

anuulsTwyiny O° wihe €i~N(©0,0")
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Tunou 1 éxuamagm
Hy: Var(s;) = 0;% = o*(Homoscedasticity)

H,:Var(g;) # 0,% # o?(Heteroscedasticity
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1 1
9,242797 |—4—
4 200 20O

=-0.74925



M3EIIRNNAUN (nenmaasuazinalulad) U9 23 aduf 2 nsngrew - sunew 2563

ﬂ'umauﬁ 3 gﬁa'ﬂwa :ﬂ:ﬂﬁmﬁ H0 Lfia 1489970 tE‘F = —0.74925 %ﬂﬂﬁ’]&l’]iﬂﬂﬁmﬁ
® — v o & A v o o @
t* = _t_f,v=n—z = —tp.025 y=338= —1.5655 H, ld asun Nszausadamn 0.05 anuulsiyin

A ;;: _ a P
wia b =tE, o = Loorsv=358=15655 TBIANUATBUAIN

1.2 MINTIARIUAIINIINNIHINIIN

Scatterplot
N E v A
Dependent Variable: AnninuwD i @S H2DNMISNDVINEN
- 27 %
5 0
.
un
Q
12
g
8 8
=
1
o o
2 ° 2
n
Al
wn
c -2 0
2
n
n
Q
o 0
v
e
T I I I
4 6 8 10

ATIHWIWD TR LS THIDINSNDULA LN

2NN 5

73



P o A

M3EIIRNNAUN (nenmaasuazinalulad) U9 23 aduf 2 nsngrew - sunew 2563

Scatterplot
- & " A
Dependent Variable: a1 WD DA LS IH 2D OISVIDN LI
=
=5
=
i
- -
o ° Cop
- = > @y, o © @
un s ]
@ 5 @ g,
o Cog
= o
a0 L& ]
i‘i; o]
o gy
g e o % o]
ﬁ %D% E%
E -2 . N o
= %
=5
E =)
o
k5 °
w4 o
@ o
[0 ]
L 1]
o
T T T T I T
-G -4 -2 ] 2 4

Regression Standardized Predicted Value

2NN 6

NNANN 5 uas 6 LLﬁﬂx‘ilﬁLﬁ%’j’]ﬂ’J’]&lLLﬂiﬂi’J‘W}Jﬂdﬂ’l’]&l

AMALARIUAIT

2) NMIATIVFILANUANIALAROUT FVFUNUEDIN
WaznW (Correlated Error)
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a = v o ed o o
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N3 (Multicolinearity) 2zNa13413706" VIF (Variance
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Normal Probability Plot
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