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Brand Equity Effectiveness Model of Enterprises Exporting Thai Herbal
Supplements to ASEAN Countries
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ABSTRACT

The objective of this research was to find a brand equity effectiveness model of enterprises
exporting Thai herbal supplements to ASEAN countries. The research methodology adopted was survey
research, using quota sampling. Questionnaires were collected from the sample of 460 Thai firms that have
experience exporting to ASEAN countries for at least for three years. The descriptive statistics used were
frequency, percentage, arithmetic mean and standard deviation. The inferential statistics used to test the
hypotheses were confirmatory factor analysis, path analysis and structural equation modeling (SEM). The
results of this study revealed that the brand equity effectiveness model consisted of the brand identity and

marketing communication factors. Moreover, marketing communication had direct impacts on brand equity
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performance and brand identity and had indirect effects on brand equity performance through marketing

communication.

Keywords : brand equity, brand identity, Thai herbal supplements, marketing communication
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